Advanced Video Production

(.5 credit)
Approved January 2012

1. Video Composition

	Essential Understandings: 

1. The basis of video composition is the thoughtful placement of components of visual images on a screen in order to communicate effectively.

2. Adding emphasis to specific elements directs the viewer to the desired visual information.

	Content Standards:

1. Understand video production as a communication tool. 

2. Design a message that is appropriate for a specific audience.

3. Properly identify target audience.

4. Describe various uses of digital video production (e.g., presentations, education, training, personal)
5. Define terminology associated with the industry and production process.

6. Describe the elements of composition.


	Essential Question:  What is video composition and how can its principles be used to communicate in an effective way? 

	

	Learning Goals: Students will:

	Know the purpose of video composition.

	Know how the purpose of the video determines the composition elements.

	Define composition as the visual organization of a defined area within the frame.

	Know that the video frame controls what the viewer sees.

	Know that decoding an image means recognizing the elements, attributing meaning to the elements, and identifying a relationship among the elements.

	Know that simplicity, order, and balance are key composition principles.

	Know that significance, relationship, position, and contrast are the techniques of emphasis.

	Identify the depth enhancing techniques that have an important role in pictorial composition (perspective).

	Know the perspective techniques such as size, overlap, convergence, vertical position, color intensity, and sharpness.

	Know that staging in depth is the use of several tricks to suggest depth on a two dimensional screen.


	Suggested Strategies
	· View various programs ranging from former students’ work to professional programs that show elements of composition.

· Analyze content of specific programs to understand the composition elements that support their purpose.

· Observe resources that demonstrate through photographs and video the manipulation of elements to achieve a specific purpose.

· Channel 3 field trip to observe the process of taping a TV show, including a tour of the studio to identify various composition elements.

· Various speakers from the industry.

	Suggested Assessments
	· Journals 

· Create live mock examples that mimic various composition styles and purpose.  

· Tests and quizzes

· Collaborative visual demonstrations  (both two dimensional and playacting) of manipulating composition elements.

· Successful selection and identification of clips from various programs that demonstrate specific composition purpose.

· Project work.

	Suggested Resources
	· Video Digital Communication & Production 2nd Edition Famous (Classroom Text and Workbook)
· The Bare Bones Camera Course for Film and Video
· BMW Film Series: The Hire (Famous Directors short films with Commentary)
· Sundance Channel Film Festival (shorts and interviews)
· Various documentaries (Kingdom of the Seahorse, Roger and Me, etc)

· The Filmmaker’s Eye 

· The Film Director Prepares

· Moviemakers’ Master Class

	Suggested Tech Integration
	· You Tube video examples

· http://www.videojug.com/
· Network news shows

· BMW Film Series: The Hire (Famous Directors short films with Commentary)
· Sundance Channel Film Festival (shorts and interviews)
· Clio (TV commercials) Video Award winners’ videos.

	Content Vocabulary
	· Asymmetrical balance, decoding, focus, leading lines, leading the eye, letterboxing, brightness, contrast, emphasis, composition, staging in depth, perspective, rule of thirds.

	Lifelong Learning/21st Century Skills
	· Quality work

· Communicate effectively

· Collaborate and cooperate

· Access and process information


2. Directing for Content

	Essential Understandings: 

1. Directing entails solving production problems arising from performance.

2. A director must identify information needed that the audience needs to know and include it in the scene .

	Content Standards:

1. Define terminology associated with the industry and production process.
2. Design a message that is appropriate for a specific audience.
3. Identify various script elements.
4. Identify and describe various communication methods.


	Essential Questions:  How does a director present program content clearly?  How can a director ensure that people in the video are effective on screen?

	

	Learning Goals: Students will:

	Know the typical directing assignments.

	Know what visual information is essential.

	Be able to deliver visual information effectively

	Understand how to direct and guide on-screen actors.

	Be able to communicate emotional messages to an audience.

	Know that adding emphasis to visual information is done using composition, image size, shot length, and camera angle.

	Know the components of the interview set-up and how to make the interviewee at ease.

	Know how to anticipate the important shots when filming a documentary.

	Understand how to effectively use “wallpaper” as a filler to cover abstract ideas on the sound track.


	Suggested Strategies
	· Demonstration of equipment set up for various purposes (emphasis, interview, etc.), followed by hands on experience using guide sheets.

· Analyze content of specific programs to understand directors’ choices.

· Acting lessons (for directors) to understand an actors’ process.

· Channel 3 field trip to observe the process of taping a TV show, observe the choices the director makes, and take a tour of the studio.

· Practical field production experience with specific content requirements.

	Suggested Assessments
	· Journals 

· Tests and quizzes

· Individual and collaborative visual demonstrations  (both two dimensional and playacting) of good camera techniques and directing skills.

· Successful selection of clips of various programs that demonstrate quality camera techniques and good quality directing skills.

· Project work.

	Suggested Resources
	· Video Digital Communication & Production 2nd Edition Famous (Classroom Text and Workbook)
· The Bare Bones Camera Course for Film and Video
· BMW Film Series: The Hire (Famous Directors short films with Commentary)
· Sundance Channel Film Festival (shorts and interviews)
· Various documentaries (Kingdom of the Seahorse, Roger and Me, etc)
· The Filmmaker’s Eye 

· The Film Director Prepares

· Moviemakers’ Master Class

	Suggested Tech Integration
	· You Tube video examples

· http://www.videojug.com/
· Network news shows

· BMW Film Series: The Hire (Famous Directors short films with Commentary)
· Sundance Channel Film Festival (shorts and interviews)
· Clio (TV commercials) Video Award winners’ videos.

	Content Vocabulary
	· wallpaper, beat, business, teleprompter, dutch angle, tally light, pickup, subjective insert, objective insert, blocking, cover, cutaway, line reading, lines, marks.

	Lifelong Learning/21st Century Skills
	· Productive habits of mind

· Quality work

· Communicate effectively

· Collaborate and cooperate


3. Directing for Form

	Essential Understandings: 

1. Choreographing camera movements is an essential component of a director’s role.

2. Action must be carefully crafted and staged to create the illusion of a three dimensional world  on a two dimensional screen.

	Content Standards:

1. Define terminology associated with the industry and production process.
2. Design a message that is appropriate for a specific audience.
3. Properly identify target audience.

4. Describe the components of basic camera operation.


	Essential Question: Knowing that all video and audio recorded is raw footage for future editing, how can a director deliver footage that can be edited fluidly and efficiently?

	

	Learning Goals: Students will:

	Know how to direct effectively to cover action using overlap, variety, cutaways, protection, and repetition.   

	Know how to direct effectively to maintain continuity of information, continuity of action, and continuity of direction.

	Understand the elements of managing screen direction for look, movement, and convention.

	Know how to change screen direction within a sequence using one of the following techniques: on-screen change, neutral direction, cutaway buffer, or empty frame.

	Understand that staging action for the screen involves creating a screen geography, working within the frame, and managing depth.

	Know the reasons for moving the camera on a shoot. (following action, revealing information, enhancing continuity, increasing energy, and involving the viewer.)


	Suggested Strategies
	· Demonstration of specific camera set-ups.

· View content of specific programs that exemplify techniques of editing for form.

· Channel 3 field trip to observe how a studio director deals with various “form” issues.

· Practical field production experience and experiments with specific content requirements.

	Suggested Assessments
	· Journals 

· Tests and quizzes

· Individual and collaborative visual demonstrations  (both two dimensional and playacting) of manipulating cameras and actors while directing for form.

· Successful selection of clips of various programs that demonstrate successful examples of directing for form. 

· Project work.     

	Suggested Resources
	· Video Digital Communication & Production 2nd Edition  Famous (Classroom Text and Workbook)
· The Bare Bones Camera Course for Film and Video
· BMW Film Series: The Hire (Famous Directors short films with Commentary)
· Sundance Channel Film Festival (shorts and interviews)
· Various movies and shows including scenes from Memento.
· The Filmmaker’s Eye 

· The Film Director Prepares

· Moviemakers’ Master Class

	Suggested Tech Integration
	· You Tube video examples

· http://www.videojug.com/
· BMW Film Series: The Hire (Famous Directors short films with Commentary)
· Sundance Channel Film Festival (shorts and interviews)
· Clio (TV commercials) Video Award winners’ videos.

	Content Vocabulary
	· action line, screen direction, booming, craning, color shot, correcting, protection shot, pedestaling, insert, dollying cutaway.

	Lifelong Learning/21st Century Skills
	· Productive habits of mind

· Quality work

· Communicate effectively

· Collaborate and cooperate


4.  Electronic News Production

	Essential Understandings: 

1. Newsworthy stories have specific characteristics .

2. Balancing a report is essential for credibility.

3. Preparing a news story worthy of television broadcast means obtaining good images as well as writing copy that informs, flows, and is of interest to a wide audience.

	Content Standards:

1. Identify and define various career paths in digital video production. 
2. Define terminology associated with the industry and production process.
3. Identify and describe various communication methods.
4. Design a message that is appropriate for a specific audience.


	Essential Question:  What are the basic skills needed in selecting and preparing a news package for television?  

	

	Learning Goals: Students will:  

	Understand the concept of timeliness or evergreen.

	Identify human interest stories.

	Know how to create a “hook”.

	Understand how to narrow the focus of a story.

	Understand the difference between and when to use soundbites (SOTs) as opposed to voiceovers (VOTs).

	Know how to research background information on a story.

	Be able to create the camera set-up for an interview.

	Know how many minutes of B-roll is needed for each on-air minute to put a story together.

	Understand how to balance a news story.

	Identify who, what, when, where, why, and how in a news story.


	Suggested Strategies
	· View news packages that follow a simple format.

· Analyze content of specific news programs to understand director’s choices of  b-roll camera shots, transitions, interviews, stand up locations, and sequences.

· Channel 3 field trip to tour the news studio.

· Practical field production experience with specific content requirements.

	Suggested Assessments
	· Journals 

· Tests and quizzes

· Individual and collaborative visual demonstrations  (both two dimensional and playacting) of news packages.

· Project work: Fox 61 Student News packages..

	Suggested Resources
	· Video Digital Communication & Production 2nd Edition Famous (Classroom Text and Workbook)
· The Bare Bones Camera Course for Film and Video
· BMW Film Series: The Hire (Famous Directors short films with Commentary)
· Sundance Channel Film Festival (shorts and interviews)
· Various movies, commercials, and TV shows.
· The Filmmaker’s Eye 

· The Film Director Prepares

· Moviemakers’ Master Class
· Fox 61 Student News “How To” manual.

	Suggested Tech Integration
	· You Tube video examples

· http://www.videojug.com/
· Network news shows

· Fox 61 Student News website

	Content Vocabulary
	· Evergreen, human interest, hook, soundbite (SOT), voiceover (VOT), b-roll, cover shot, stand-up, bridge, cover shots, audio/video pad.

	Lifelong Learning/21st Century Skills
	· Productive habits of mind

· Quality work

· Read critically

· Communicate effectively

· Collaborate and cooperate

· Access and process information

· Core Ethical Values


5. Audio Design

	Essential Understandings: 

1. Different video programs require tailored audio recording set-ups and equipment.

2. Audio recording almost always requires trouble-shooting problems.

	Content Standards:

1. Identify basic techniques and equipment in sound recording.

2. Explain various music formats and applications.
3. Define terminology associated with the industry and production process.
4. Identify and define various career paths in digital video production.


	Essential Question:  What are the different types of recording and how do you know when to select a particular type?   How do you trouble shoot common recording problem situations?

	

	Learning Goals: Students will:

	Be able to list the common audio problems.

	Know how to analyze and correct common audio problems by identification, isolation, selection, positioning, and adjusting.

	Know how sound choices affect program goals.

	Identify why production sound (sound recorded with video) is inferior to sound recorded separately and simulated sound.

	Know how to minimize unwanted background noise.

	Understand the role of a Foley studio (a recording environment where technicians make sounds while viewing a shot  in order to synchronize audio effects).

	Understand the role of sound effects in video.

	Understand the concept of  “mit out sound” MOS.

	Understand the concept of dialogue replacement.

	Understand the use of visual slates to mark audio.

	Know how to make audio tracks on Garageband.

	Understand the legalities involved when using commercial copyrighted audio materials.


	Suggested Strategies
	· Demonstration of various layers of sound followed by hands on experience using guide sheets.

· Analyze content of specific programs to understand use of sound to advance a program’s goals.

· Observe video resources that demonstrate good quality audio principles.

· Set up audio equipment to demonstrate various capabilities.

· Channel 3 field trip to observe the process of taping a TV show, including a tour of the studio to view sound usage and technical setups.

· Practical field production experience with specific content requirements.

	Suggested Assessments
	· Journals 

· Tests and quizzes

· Individual and collaborative demonstrations  (both two dimensional and playacting) of sound in video.

· Successful selection of clips of various programs that demonstrate various sound layers and effectiveness.

· Project work.

	Suggested Resources
	· Video Digital Communication & Production 2nd Edition Famous (Classroom Text and Workbook)
· The Bare Bones Camera Course for Film and Video
· BMW Film Series: The Hire (Famous Directors short films with Commentary)
· Sundance Channel Film Festival (shorts and interviews)
· Various movies, commercials, and TV shows.
· Music, dialogue, ambient sound tracks.

· The Film Director Prepares

· Moviemakers’ Master Class
· Fox 61 Student News “How To” manual
· Garageband

	Suggested Tech Integration
	· You Tube video examples

· http://www.videojug.com/
· Network news shows

· BMW Film Series: The Hire (Famous Directors short films with Commentary)
· Sundance Channel Film Festival (shorts and interviews)
· Clio (TV commercials) Video Award winners’ videos.

· Garageband.

	Content Vocabulary
	· audio, dialogue, voiceover, production track, sound effects, natural sound, ambient sound, sweetened sound, foley sound, synthesized sound, slate, lavaliere, looping, mixer, boom, cardioid, fishpole, pickup pattern, equalizer

	Lifelong Learning/21st Century Skills
	· Productive habits of mind

· Quality work

· Communicate effectively

· Collaborate and cooperate

· Core Ethical Values


6. Program Development: Writing Treatments and Analyzing Scripts

	Essential Understandings: 

1. Pre-production writing lays the foundation for a video program.

2. A treatment is a brief, narrative pitch intended to explain a story.
3. Scriptwriting entails following a specific three act structure with reversals that build in intensity until the final climax/resolution..

	Content Standards:

1. Identify and describe various communication methods.
2. Define terminology associated with the industry and production process.
3. Properly identify target audience.
4. Identify various script elements.
5. Develop scripts and storyboards during the pre-production process.
6. Describe and implement the process for developing creative treatment and outline..
7. Describe and implement the process for developing and presenting a proposal for a project.

8. Explain the process used for evaluating proposals.
9. Define and describe copyrights, ethics, releases and industry legalities.
10. Identify and define various career paths in digital video production.


	Essential Question:  What are the elements that constitute a good treatment and how can you optimally represent your program to potential producers?  How does using the standard screenplay story structure create the scaffolding for a great script?

	

	Learning Goals: Students will:

	Know the purpose of a treatment.

	Be able to describe the key elements of a treatment.

	Be able to describe how the Writer’s Guild protects writers.

	Be able to identify a story’s objective.

	Be able to define a story’s audience.

	Be able to write a treatment that includes a hook, action line, primary characters, setting, point of view, and turning points (reversals).

	Identify a story’s central conflict, protagonist, antagonist and plot points.

	Be able to identify the three reversals that move the protagonist away form his motive/objective in a film.

	Be able to identify the hook, action line, primary characters, setting, point of view, and turning points (reversals) in a film.

	Be able to create an outline for a screenplay including essential structural elements.


	Suggested Strategies
	· Read treatment examples.

· Create treatments based on simple concepts..

· Read short scripts

· View films that have clearly identifiable structures.

· Collaboratively create an outline of script based on a simple concept using models of structure.

	Suggested Assessments
	· Tests and quizzes.

· Submitted treatments and scripts.

· Individual and group analysis of viewed film structure.

· Individual and collaborative presentation (pitch) of treatments and scripts.

	Suggested Resources
	· Video Digital Communication & Production 2nd Edition Famous (Classroom Text and Workbook)
· The Bare Bones Camera Course for Film and Video
· Various movies, commercials, and TV shows.
· The 101 habits of Successful Screenwriters
· Successful Scriptwriting
· Writing Treatments that Sell
· Backwards and Forwards
· Writing Down the Bones
· Making a Good Script Great
· Story Sense
· The Film Director Prepares

· Moviemakers’ Master Class
· Fox 61 Student News “How To” manual

	Suggested Tech Integration
	· You Tube video examples

· http://www.videojug.com/
· Selected films

· BMW Film Series: The Hire (Famous Directors short films with Commentary)
· Sundance Channel Film Festival (shorts and interviews)

	Content Vocabulary
	· Hook, reversals, turning point, storyboard, treatment, synopsis, structure, protagonist, antagonist, plot point, action line, point of view.

	Lifelong Learning/21st Century Skills
	· Productive habits of mind

· Quality work

· Communicate effectively

· Collaborate and cooperate

· Access and process information

· Core Ethical Values
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